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 90 Days to Internet Domination 
 

Can I ask you to give us 90 days? In 90 Days we want you to be dominating the search engines 

in your area. Depending on how competitive your market is 90 days is the time needed to be 

one of the most feared competitors on the Internet in your area. Even if you have people who 

have been number 1 for years when you take the time to use the techniques we are about to 

teach you they will soon fear you. 

How do we know this? 

We know this because our websites are found on over 2,650 unique words, phrases, and terms 

each and every month. We are the ones that people fear in our area. Some have gotten to the 

point where they choose not to compete against us because every time they type something 

they keep seeing us and it just isn’t worth it to them. 

The techniques that you are about to learn can be done whether you are good with a computer 

or not. For the next 90 days commit yourself to spending some time to take action on what you 

are about to discover. 

We believe that you can and will be successful with this. After all just a short time ago people 

said that we couldn’t do what we did on the Internet and now we are the single largest source 

for real estate information in our area and continue to be so. 

Welcome to a new world of Internet domination where you get to choose your client, when 

you work, and how much business you want to do. 

Writing For Your Target Client   
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What kind of client would you like to work with all the time? Think about this for just a minute. 

We are talking about if you had your choice of customer. Not the one customer that you are 

forced to work with but the customer that you love to work with. 

There are many different types of customers that you can choose to work with. For dominating 

the search engines it is best to select a type of customer that you wish to work with as you will 

be creating a place that they will call home on the Internet. A place where they can find 

someone that wants to work with just them. 

As you are thinking about your answer think about these types of groups: 

 First time home buyers 

 Move up sellers 

 Investment clients 

 Vacation property owners 

 Condo Buyers 

 Commercial Buyers 

There are of course more however the important thing to know is who you are targeting. On 

the Internet search engines are constantly looking for information. What they really want to 

find is an expert to send people to every time that someone searches. The question you have to 

ask yourself is  

“What kind of expert do I want to be?” 

It is ok to want to work with more than one of the groups listed above however may we suggest 

that you pick one of the groups to start with. By selecting one group it will give you a focus to 

work on and complete. Over time you can add information about the other groups as you 

continue on your way to Internet domination but you have to start somewhere. 


